
 

Covered in this issue:  
- Preparations for the campaign launch 

- Media channels overview  

- Advertising: Scenarios for the adverts and preparations for shoot 
- How to prepare for the campaign: 

o Advertising vacancies online (DWP Find a Job)  

o Sign up to Skills for Care briefings 

o Look out for our Campaign Toolkit and quizzes 

o Send in your case studies to casestudies@morecarejobs.co.uk. 

 

Preparations for the campaign launch 

We are aiming to raise awareness of the campaign amongst social care sector through trade press engagement from 

31st January. We are aiming for the national campaign to launch early w/c 11th February. This is when you can expect 

to see and hear advertising, and the campaign website to be fully updated. In the lead up to this date, the key priority 

is to cascade this information to your networks and staff – more information can be provided on page 2 of this update.  
 

Media channels planned 

You will see PR and media activity from early w/c 11th February, along with social media, digital and radio advertising 
starting throughout that week across England. We have been careful to focus outdoor poster advertising (e.g. at bus 
stops) and run more radio adverts in regions with the highest demand for staff in order to optimise the budget – based 
on the National Minimum Data Set for Social Care (NMDS-SC), this will be the North West, Eastern, South East, 
Central (East and West Midlands) and London. Every region across England will have a tailored press release at 
launch which will be sold in to the local media. We aim to also run short breakfast briefing-style events in four key 
cities / towns across England in the priority areas above to put a ‘spotlight’ on working in social care as this format 
worked well in the pilots.  

Advertising: Scenarios for the adverts and preparations for shoot 

A lot of research was done to develop the key images for the campaign’s advertising before Christmas, including 
focus groups, interviews and consultation with: care professionals, providers, prospective new employees, users of 
care services and national sector bodies. Key take outs are: 
- Photographing new images for the campaign which feature care professionals and those they support. 
- Across the range of advertising images, depict a range of residential and domiciliary settings.  
- We based our suggested routes on what care professionals advised us is realistic and regular for them, whilst 

balancing what they feel comfortable with.  

Based on this research, we are aiming to capture scenarios such as:   
1. Capturing a light-hearted moment of dancing in a care home between a care worker and an elderly resident 

between the care worker’s day-to-day tasks 
2. A care worker supporting the elderly resident in looking at old photographs in a care home 
3. A care professional supporting an elderly care recipient to feed the birds in their back garden (domiciliary setting) 
4. A care professional supporting a younger care recipient to cook dinner at home 
5. A care professional supporting a younger care recipient to shop for food or clothes 

We are dependent on what our volunteers are comfortable doing so the final scenarios are subject to change. The 
photographs will be taken w/c 17th January. Images and collateral will be made available on our website ahead of the 
launch in February. 

How to prepare for the national campaign 

Advertise on DWP Find a job 
To provide as quick a user journey as possible, advertising will point people to the campaign website linking to DWP 
Find a job. Scoping showed this to be the most pragmatic way this year to manage a national message with many 
local variations. If you are a provider, or work with providers in your network, please ask them to advertise their 
vacancies on DWP Find a Job (alongside any other regular job boards they use). If you don’t have an account as an 
employer, click on ‘Create an account’ on the right hand side. This will enable providers to benefit from the initial 
interest.  
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How to prepare for the national campaign (continued) 
 
Sign up to Skills for Care briefings 

From 30th January, Skills for Care are running workshops across England to 
inform providers about the campaign and how they can support it locally. Follow 
this link to sign up for an event near you as soon as you can: 
https://www.skillsforcare.org.uk/Getting-
involved/Events/Events.aspx?eventkeywords=National+recruitment 
 

Look out for our Campaign Toolkit 
We are developing a toolkit ahead of the Skills for Care briefings. This aims to 
inform providers how they can use the national recruitment campaign to support 
their own local recruitment, and provide tips local marketing activity.  The aim is 
for the toolkit to live on the campaign website for providers to access, 
alongside materials such as posters and leaflets.  
 
Two new and shorter quizzes will also be available.  
 
Quiz one: ‘Could you care?’ is a quick and easy tool which can be done on 
social media and enables people to identify those values in themselves and see 
how they would be matched in adult social care. This will be promoted on 
www.facebook.com/everydayisdifferent    
 
Quiz two: ‘What would you do?’ is aimed at those actively considering a job in 
social care. It presents some scenarios that people could be faced when 
supporting people in adult social care to see if working in the sector is a good fit 
for them and to convey the realities of the work. It takes a couple of minutes and 
will live on the campaign website. 

 
Send in your case studies: 

The most powerful tool for raising the profile of adult social care is through the 
stories of care professionals and those they support. If you have a story to tell, 
or if your staff do, please contact casestudies@morecarejobs.co.uk. We will 
then share these stories on Facebook (and in the wider media should you wish 
to) in order to encourage others to consider working in adult social care. 
 

 

 

Here are the key dates and 

timings to be aware of. 

Please note, these are 

subject to change. 

January 30th: Skills for Care 

briefings start. Sign up using 

the link provided. 

Early w/c 11th : National 

campaign planned launch. 

February-March: Digital 

advertising and social media 

continues. There will be a 

series of local PR events in 

select locations. 

April: Potential 

photography exhibition 

and evaluation.   

 

TIMELINE FOR 
CAMPAIGN 

How you can help with PR and social media 
 

An important channel in reaching potential employees during the 
campaign will be through the campaign Facebook page: 
www.facebook.com/everydayisdifferent  
Providers will be crucial in driving traffic to the page and are urged to like and 
share posts, provide and share their own content, encourage employees to 
refer friends to the sector with a #shareifyoucare hashtag and promote the 
Skills for Care quiz one that encourages potential applicants to see if a role in 
adult social care is a right fit for them. We are also scoping out running a 
photography exhibition at the end of the campaign showing images taken of 
people working in social care across England. Further information will be 
provided in the next Fortnightly update. 
 
For now, please copy and paste this post and circulate it with your 
networks: 
“The national recruitment campaign aims to start w/c 11th February with 
advertising across radio, websites, social media and media engagement.  
Please start / continue to advertise your organisation’s vacancies on DWP Find 
a Job (alongside other job boards you might regularly use) as this is where the 
campaign website will point to.  
Sign up for Skills for Care briefing events which are running across England 
from 30th January at https://www.skillsforcare.org.uk/Getting-
involved/Events/Events.aspx?eventkeywords=National+recruitment 
Provide case studies which can be used in the campaign across Facebook and 
local media. Email casestudies@morecarejobs.co.uk for a form to complete.” 
 
 What do you think? 

As ever, we welcome your feedback on every aspect of the campaign. Please email any feedback or comments to chloe.nuttall-

musson@dhsc.gov.uk. 
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